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TOURISM — PEEL REGION 
Grievance 

MR Z.R.F. KIRKUP (Dawesville) [9.53 am]: My grievance this morning is to the Minister for Tourism, and 
I appreciate the minister taking the grievance. I understand that he was busy this morning and has made time, so 
I also appreciate that a great deal. The grievance is about tourism in the Peel region. I know it is an area of interest 
to him and the government. 

At the outset, I thank the minister and the government for their continued support of Peel businesses, which have recently 
been made aware of the vouchers that have been initiated by the government. Nearly 120 of these vouchers were issued 
to businesses in my community, and that has helped support quite a lot of the demand at a time when it is very much 
needed. I recognise the government’s continued efforts in that respect. I understand that the minister has been to 
Mandurah and the Peel region more broadly a number of times, so he is well aware of the unique nature of the offerings 
there, particularly given that Mandurah is, largely speaking, a tourism-based city and the Peel region has fantastic 
tourism operators. Indeed, I think the area has been fairly significantly impacted by COVID-19, particularly because of 
the international border arrangements. I have spoken to many operators who have had hundreds of reservations cancelled 
because of the international border arrangements. Typically, tourists from South-East Asian nations come to Mandurah 
and the Peel region for either cruises or the culinary experiences, because of course we have a very unique and special 
environment. The impact of COVID-19 on our region has been very significant. There are now record levels of 
unemployment in Mandurah in particular, and the businesspeople I have spoken to have struggled to adjust, but they 
have adjusted well, which is why those vouchers that have been issued are important. They are helping to support those 
businesses that have injected around $30 000 into the economy during this time. They are good measures. 

Importantly, one of Mandurah’s biggest drawcards is that it is very close to Perth. Unfortunately, that means 
that from time to time it can get overlooked by governments. The contribution I am making now is not a reflection 
of this minister’s dealings, because we have found that when we try to promote Mandurah to get people to visit 
the area and undertake these very good experiences, we rely quite a bit on promotional material and advertising 
campaigns. That is why the government has invested in the Wander Out Yonder campaign and the work-related 
off-shoot campaign to try to encourage people from Perth and other areas to explore regions and cities that they 
are not familiar with. Mandurah has the opportunity to benefit a great deal from that. 

If we are trying to encourage people to come down to Mandurah to experience a Pirate Ship cruise, the Eco BBQ Boats, 
the Mandurah cruises or houseboats or the bike hire, or to enjoy a meal at Flics Kitchen or Catch 22 Tapas and 
Cocktail Lounge, or to have therapy, we obviously need to make sure that those experiences are well highlighted. 
The concern that I am raising—I know this is not news to the minister because it has already been raised with him 
through the Mandurah Mail—is that on Western Australia’s premier tourism website, westernaustralia.com, 
Mandurah is not in the list under the heading “Places to See”. For members’ reference, I have the website displayed 
on my laptop. Under the heading “Places to See”, the list of popular places to visit includes Denmark, Albany, 
Ningaloo, Busselton, Rottnest Island, Greens Pool, Bremer Bay, Kalbarri, Karratha, Swan Valley, Kalgoorlie, 
Abrolhos, Monkey Mia, Shark Bay, Archipelago of the Recherche, Turquoise Bay and the Vasse region. They are 
considered to be the popular places to see. Mandurah is a very popular place to visit. I think it is an exceptionally 
important place. It is the state’s second largest city and is a very important regional city that has a great offering. 
I originally assumed that the heading “Places to See” just highlighted the regions, but it does not because it also highlights 
areas that are close to Perth, such as the Swan Valley. If someone is trying to find Mandurah on this website, it does 
not immediately come up; it is not in the list under the subheadings “Perth & surrounds” or “Margaret River & the 
South West”, and of course it is not in the northern or midwest regions. At the bottom of the website, there is a fuller 
list of other places to see that includes places like Karijini, the Pinnacles and Wave Rock, but Mandurah is still not listed. 
If we click “More” at the bottom of the website under “Places to See”, it takes us to a page called “Unmissable Places 
to See”. The problem with the design of it is that we have to go through five different pages before Mandurah is listed. 
Under the Western Australian government’s current tourism campaign ranking, Mandurah is the thirtieth place to 
see. Places that come before Mandurah include Cossack, Port Gregory, Paynes Find, Binningup and Green Head. 
I am sure they are all very good places, but they are all listed before Mandurah. I entirely appreciate that the minister 
would not have been the designer or the engineer of the website—not a problem. All I am asking as part of my 
grievance today is that the minister asks Tourism WA to list Mandurah as a popular place to see. It is a time when we 
need it. It is very important to respond to our record levels of unemployment. We deserve it, because we have very 
good offerings that are certainly superior to those in some of the places listed. Mandurah does not deserve to be listed 
thirtieth. I appreciate the government’s support of tourism businesses in the Peel region and in my city of Mandurah. 
All I ask is that the minister, in response to this, at least seeks Tourism Western Australia’s concurrence to list 
Mandurah above thirtieth place and perhaps lists it in the top 10 popular places to see. 

MR P. PAPALIA (Warnbro — Minister for Tourism) [10.00 am]: I thank the member for raising this matter. 
Disappointingly, the member is talking down his community again, as the Liberal Party of Western Australia so 
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often does. I draw the attention of the house to the fact that the Wander Out Yonder campaign is the most 
successful, most expansive, biggest intrastate tourism campaign ever launched in this state. It has undeniably been 
an incredible success right around Western Australia, including in Mandurah. Small businesses are benefiting from 
Western Australians holidaying in their backyard like never before. 

The beauty of Mandurah is that it is a day-trip destination, but it also benefits from being able to afford overnight 
visitor stays and stays of extended duration. It has both of those markets available to it. Mandurah’s proximity to the 
metropolitan area, and the connectivity as a result of the great former Labor government having built a railway so 
that people can travel easily to that destination on public transport, means that Mandurah is elevated as a destination. 
Peel and Mandurah featured heavily in the Wander Out Yonder campaign. Surprisingly, perhaps, to the member for 
Dawesville and the Western Australian Liberal Party, but not to most people who think about it, the Wander Out 
Yonder campaign does not really consist of the Tourism WA website. That is not the means by which we market 
Wander Out Yonder. Wander Out Yonder was launched in a wrap in The West Australian. In that wrap, which was 
a significant investment, only seven destinations were featured, and one of them was Mandurah. One of the beautiful 
photos used to launch the campaign was from Mandurah. Significantly, we launched a Perth staycation campaign. 
The Wander Out Yonder campaign was a massive success in getting people to consider going out to their regions 
and holidaying in their backyard. Beyond that, we launched another iteration of the campaign. 
The Perth staycation Wander Out Yonder campaign really focused on trying to encourage people to stay in hotels 
close to the metropolitan area. That was a $500 000 campaign and included accommodation and tour deals for 
Mandurah and the Peel region. Information on those deals is currently available at experienceperth.com. That is 
the website of the regional tourism organisations, so I encourage anyone considering a staycation to look at 
experienceperth.com and they will find Peel and Mandurah destinations there. 
Mandurah and Peel also featured in another part of the Wander Out Yonder campaign—a significant part—which was 
a partnership with the Royal Automobile Club of Western Australia. Horizons magazine reaches over a million customers, 
and Mandurah was prominent, as were many of the businesses in the Mandurah–Peel region. Hundreds of thousands of 
sets of eyeballs were able to see offers available as a consequence of the arrival of Horizons in their households. 
Other promotional opportunities for the Peel region have included the Perth staycation Instagram story and feed post, 
which also featured on Facebook. There was the AdventureAwaits Instagram story and feed post on Mandurah 
eco-barbecue boats, which also featured on Facebook. Peel was promoted as a daytrip destination from Perth and given 
prominence in the “Western Australia: The Road Trip State” campaign. A promotional image of Mandurah Cruises 
appeared in the original launch of the “A million reasons to Wander Out Yonder” voucher program to which the 
member referred. This resulted in incredible take-up, with Western Australians urged to consider having experiences 
and doing tours that they might not have considered in the past. Mandurah Cruises was a key element of that launch 
and a focus in that campaign. As the member referred to, as of 28 October, almost 120 vouchers had been redeemed 
in the Mandurah Visitor Centre, generating revenue of around $29 158. 
Peel featured in social media advertisements as part of the Wander Out Yonder launch. The social media campaign 
is a significant element of Wander Out Yonder. It is paid advertising on social media. People are not expected to 
go to the website to find the campaigns or destinations of their own volition. New Mandurah and Peel tourism 
operators and experiences were promoted in tourism WA’s monthly e-newsletter, This is WA, for the travel media 
to help others convey and market what is on offer. Key Peel events have been promoted through the WA Facebook 
page, including Mandurah Christmas lights and cruises, and the Dwellingup Forest Festival. 
More than $700 000 of annual funding is given to Destination Perth, which is the regional tourism operator that 
promotes Mandurah and the Peel region. Destination Perth has worked with Visit Mandurah on its “Relive Perth” 
campaign, with a video on Mandurah Cruises featured on its social channels. Mandurah featured in Destination 
Perth’s staycations campaign and will form part of its upcoming campaign in collaboration with Tourism WA. 
Peel has been profiled through content partnerships as part of the Wander Out Yonder campaign. Serpentine Falls 
featured as part of Tourism WA’s partnership with Urban: List and was also featured as part of tourism WA’s 
partnership with So Perth. Five Peel events have been awarded funding through the 2020–21 regional events scheme, 
including King of the Cut, Dwellingup 100 Mountain Bike Classic, 2020 national junior table tennis championships, 
Confluence Festival and Words on Water, and the Pinjarra Festival. The government provides regional events program 
funding for the Mandurah Crab Fest—that incredible event. Unfortunately, it was cancelled this year, but it has 
certainty of significant funding for the next three years. That is one of the biggest events that we promote in the state. 
Just under 30 Peel tourism operators received a $6 500 recovery fund grant in the initial part of our support for 
tourism businesses doing it tough as a result of overseas and interstate visitors being impacted. Two Peel tourism 
operators received tourism business survival grants worth $14.4 million from the WA tourism recovery package. 
Mandurah and Peel are never forgotten. They are at the forefront of our campaign to get Western Australians to 
wander out yonder. 
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